TOURISM COURSES
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Brief study of the evolution of the tourism industry; fundamentals of the tourism industry; tourism
marketing and management; roles of the organizations related to the tourism industry;

the impact of the tourism industry.
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Fundamental concepts and principles of service quality, human resources in service operations,
service quality in tourism and hotels, service quality planning; process, mechanism in service to suit

tourists’ needs, and service quality evaluation.
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The evolution of travel and tourism, the main components of the tourism industry, tourism situations

at present and the future trends of tourism industry.
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Meaning and importance of ecotourism, the components of ecotourism , ecology system and
environment, tourism situation, policies and trends in ecotourism in Thailand, environment
management and the impacts of ecotourism, types and activities of ecotourism, planning and
organizing the ecotourism programs, and ecotourism tour conducting and operation and case studies

of ecotourism in Thailand.
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Background and development of Pop-culture tourism, the pattern of Pop-culture tourism in each period ,
motivation of Pop-culture tourism, Pop-culture tourists’ behavior, types and activities of Pop-culture tourism,

tourism management and tour programs of Pop-culture tourism and impacts of Pop-culture tourism.
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Fundamental concepts and development of creative tourism, characteristics and key elements of creative

tourism, the use of tourism resources in creative tourism, creative tourists’ behavior and creative tourism

management.
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Fundamental concepts and principles for interpretation of tourist attractions, analysis of visitor profile and visitor
experience, setting purposes for interpretation of tourist attractions, management of resources of tourist

attractions to enhance interpretation and choosing appropriate interpretation methods.
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Definition of community-based tourism management, the role and importance of community in tourism
management, awareness raising, potential development and community network development, the role of
local government in the community-based tourism management, problems and limitations in community-
based tourism management, process and planning for the commmunity-based tourism management, guidelines

for community-based tourism management.
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Introduction to airline cabin crew profession, Aircraft general knowledge and airline crew functions.

Airline cabin crew’s roles and Responsibilities. Landing the job.
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History and development of hotel industry, types of hotel industry; systems; law; relationship with
other related businesses and organizations; method and establishment of hotel construction, hotel

industry and environment; hotel industry and IT; future trends in hotel business.
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Fundamental concepts and principles in hotel environment and facility planning, hotel environment
and facility planning, future trends in hotel environment and facility planning, guidelines for hotel

environment and facility planning.
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Basic knowledge about hotel club and fitness, essential components of hotel club and fitness, hotel
club and fitness management, operational practices in club and fitness, activity program management

for members and hotel customers, guidelines for hotel club and fitness management.
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Religions, beliefs and Thai local wisdoms as festivals and ancient plays of Thailand, Thai dances and

music, Thai literature, Thai food and dessert which are related to tourism industry.
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Geography of tourism and Thailand’s tourism resources, Thai society and Thai culture, history of art
and archaeology, Thai sculpture, Thai painting, fine arts and architecture related to Thailand’s tourism

industry.
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Historical cultural natural and man-made tourist attractions.

U eac : Nsvieafisaluuszynaua e on(en-o0-o)
THLeme : Tourism in ASEAN Community

Roulvfidasiuion : uNsLom

amudifosuinfulsznauendou ninensmsenfisalungulssmaondou masuiussiadu
myvieainlunguuszmeondeu nadnssutnviesiedlunguuszimae@eu msnaiansviondien
lunquussweedeu

Basic knowledge in ASEAN community. Tourism resources in ASEAN community. Tourist route
arrangement in ASEAN community. Tourism business operation in ASEAN community. Tourist behaviors

in ASEAN community. Tourism marketing in ASEAN community.
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Pre-historic cultural heritage for tourism. Ancient Western civilization for tourism. Arts of western middle
and modern age for tourism. Ancient eastern civilization for tourism. Art and religious belief of eastern

world of tourism. Tourism trends in different civilization regions around the world.
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Concept and definition of logistics for tourism. Logistics business for tourism by car, train, ship and
aircraft. Law and government policies in passenger transportation. Passenger transportation operation,

management and marketing.
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Principles of tour guide, related law and regulations, operation and techniques in tour guiding.
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Concepts of hotel and tourism marketing, marketing strategies and marketing mix in hotels and tourism.
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Basic knowledge and definition of special interest tourism. History and structure of special interest
tourism. Special interest tourists needs and motivations. Type of special interest tourism. Special

interest tourism marketing. Future trends of special interest tourism.
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Concepts and the importance of personnel management in tourism and hotel industry, job design,
manpower planning, recruitment and selection, human resource development, job evaluation,
compensation management and welfare, labor relations and labor laws concerning personnel

management in tourism and hotel industry.
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Concepts and definitions of cultural tourism, evolution of cultural tourism, forms of cultural tourism,
relevant components of cultural tourism, roles of the government and the management of cultural
tourist attractions.
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The importance of tourism development planning, concepts and procedures of tourism
development planning, policy considerations and the structure of tourism development planning,

components relevant to tourism development planning, implementing and monitoring the plan.
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History and development of tour operations, types of tour, modes of tour program, establishment
and operation; relationship between tour companies and related laws and regulations, planning and
operation of tours; channels of distribution; relationship between tour companies and other business

concerned; tourist behavior; problems and obstacles; case studies.
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Introduction to meetings, seminar, incentives, conventions and exhibitions, procedure of MICE

business planning, operation and management, marketing and evaluation of MICE business.
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Accommodation management, work structure, department organization, personnel administration,

policy set-up, decision- making, problem solving and case studies.
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Development of food and beverage business, forms of restaurant business, types of restaurants and
services, fundamental knowledge in international standards for food and beverage, steps in the
establishment of restaurant, staff organization for restaurant management, preparation and operation
of food and beverage service in restaurant, internal control in restaurant and sales promotion in

restaurant.
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Background, concepts, and principles of international hotel chain management, structures and types of
international hotel chain, host country’s culture and international hotel chain management, regulations
concerning international hotel chain management, international hotel chain management strategies in

management, marketing, and finance, trends in international hotel chain management.
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Front office structure, staff functions and responsibilities, equipment, computerized room calculation

and reservation system, accounting, reporting and problem solving.
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Administrative structure, duties and responsibilities of a housekeeping department; staff, types of

room, cleaning, equipment, linen and laundry, document and report and miscellaneous.
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Introduction to food and beverage service, types and methods of service, selection of equipment

and facilities, menu planning, food and beverage cost control, sales promotion and function service.
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Theory and the practical knowledge of beverage and bar, types of bar and management, bar and
beverage department, and staffing, world sources of beverage production, types of beverages and
bar equipment. Beverage purchasing and storing, cocktail mixing, selecting drinks for the harmony of

food, beverage and bar maintenance.
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Introduction to event and catering services in the hotel industry, types of events and event planning,
marketing plan for special event and catering service, steps of catering and event planning,

procedures of project presentation.
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History of wine and tourism. Old world wine, new world wine and Thai wine. Types of wine.

Wine production. Cuisine and wine. Wine service procedures. Wine storage.
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Fundamental concepts and principles of tourism event operations, components of tourism event
operations, designing tourism events, tourism event operations procedures, working as a team in
tourism event operations, risk management in tourism event operations and marketing for tourism

event operations.
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English for meeting, incentive, convention, exhibition, special events and master of ceremony (MC)
in MICE, including terms used in MICE.
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Definitions and importance of personality and hospitality etiquette. Form and hospitality etiquette.
Personality for hospitality. Grooming arts for hospitality etiquette. Personal hygiene. Principles of
hospitality etiquette. Principles of hospitality etiquette for VIP treatment.
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THLa&e& : Spa Business for Tourism
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Fundamental knowledge in spa business. Forms of spa business management. Organization structure
in spa business. Financial management in spa business. Marketing planning in spa business. Standard

management and law in spa business.
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THL &oe: Professional Ethics and Law for Tourism and Hotel
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Definition and significance of professional ethics, codes of conducts for service providers, codes of
conducts for business people in tourism and hotel, law for tourism and hotel, arrival and departure
regulations in Kingdom of Thailand and customs formalities, regulations in international tourism and
hotel.
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THL ol : Information Technology for Tourism and Hotel
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Fundamental knowledge in information technology about tourism and hotel, elements of
information technology system, computer network system, basic technologies of information
technology system in tourism and hotel, software in tourism and hotel industry, the Internet and
tourism, electronics business in tourism and hotel, information technology system for customer

relations management and trends of information technology for tourism and hotel.
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THL oo : Tourist Behavior
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General knowledge of tourist behavior. Tourism demand and special characteristics of tourism
products. Factors influencing tourist’s purchasing decisions. Tourists’ purchasing behavior and
purchasing decision processes. Cross-cultural tourist behavior. Tourism market segmentation and

product positioning. Tourist behavior and marketing strategy. Trends and future directions of tourist

behavior.
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THL <oy : Airline Business and Ticketing Reservation
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Introduction to airline business, relationship between airline business and other businesses concerned,
importance of airline ticketing and reservation systems, basic knowledge on airline ticketing through computer

system, problems and threat of airline business and ticketing reservation.
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THL o= : Sustainable Tourism Development Planning
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Importance of tourism development planning, concepts, theories and forms of tourism development
planning. Current tourism policies and projects. Procedures of tourism development planning.
Impacts of tourism in economic, socio-cultural, environment and management. Integrative sustainable
tourism development planning. Implementing and monitoring tourism development plans. Trends

for tourism development planning.
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THL ewe Food and Beverage Cost Control in Hotel
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Fundamental concepts and principles for food and beverage cost control in hotel, purposes of food
and beverage cost control in hotel, food and beverage cost control system in hotel, food and

beverage cost calculation in hotel and techniques in controlling food and beverage cost in hotel.
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THL&Wwl : Strategic Management for Tourism and Hotel Industry
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Strategic concepts of tourism and hotel industry, Strategic planning process. Strategic management model.
Analysis of tourism and hotel industry. Strategic choice and implementing strategies. Risk management.

Global strategies in tourism and hotel industry.

UNscen : N133AN1TUTTAUNITAIANAT lURAEIMNTTUNITUSNNS an(en-0-b)
THL &em : Customer Experience Management in Hospitality Industry
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Concepts and significance of customer experience management in hospitality industry. Types and
forms of customer experience management. Service designs and service standards. Consequences of
customer experience management. Differentiations of managing customer experience in various types
of hospitality business. Cultural perspectives on customer experience management. Customer and

brand relationship in hospitality industry. Trends in customer experience in hospitality industry.
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THL o Entrepreneurship for Tourism and Hotel Industry
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Concepts of tourism and hospitality entrepreneur. Establishment of tourism and hospitality business.
Law for tourism and hospitality business. Customer behaviors in tourism and hospitality market.
Planning for tourism and hospitality marketing. Human resources management in tourism and

hospitality. Financial management in tourism and hospitality.
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Students are required to work in a standard hotel and travel business as a temporary member of
staff at least @ weeks and will be supervised by academic advisor as well as job supervisor. Grading

will be given on satisfactory (S) and unsatisfactory (U) basis.
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THL €&a : Tourism and Hotel Research
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The importance of tourism and hotel research, research methodology, steps and processes in

research and research presentation.
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THL e« Seminar in Tourism and Hotel Industry
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Presentation of current issues in tourism and hotel industry under the supervision of staff. Students

will produce a written report and an oral presentation including additional procedures to add interest.
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THL &&¢ : Innovation for Tourism
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Importance of innovation in  tourism industry. Definition and types of innovation.
Technological innovation using in tourism industry. Non-technological innovation using in tourism
industry. Incubation of innovative entrepreneur. Building innovation ecosystem in tourism industry.

Tourism trends relevant to creation of innovation.
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THL &&» Festival Event Operation for Tourism
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Basic concepts and principles in festival event operations for tourism. Components of festival event
operation for tourism. Designing procedures festival event operation for tourism. Festival event
operation for tourism. Festival event operation and place development for tourist destination.

Festival event and social development. Festival event and economic development.



