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Department of TOURISM

Course code THL (008)
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Brief study of the evolution of the tourism industry;
fundamentals of the tourism industry; tourism
marketing and management ; roles of the organizations

related to the tourism industry; the impact of the

tourism industry.
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Fundamental concepts and principles of service quality,
human resources in service operations, service quality
in tourism and hotels, service quality planning; process,
mechanism in service to suit tourists’ needs, and

service quality evaluation.
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The evolution of travel and tourism, the
main components of the tourism industry,
tourism situations at present and the future

trends of tourism industry.
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Meaning and importance of ecotourism, the
components of ecotourism , ecology system and
environment, tourism situation, policies and
trends of ecotourism in Thailand, environment
management and the impacts of ecotourism,
types and activities of ecotourism, planning and
organizing the ecotourism programs, and
ecotourism tour conducting and operation and

case studies of ecotourism in Thailand.
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Background and development of Pop-culture tourism,
the pattern of Pop-culture tourism in each period ,
motivation of Pop-culture tourism, Pop-culture tourists’
behavior, types and activities of Pop-culture tourism,
tourism management and tour programs of Pop-

culture tourism and impacts of Pop-culture tourism.
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Fundamental concepts and development of creative
tourism, characteristics and key elements of creative
tourism, the use of tourism resources in creative

tourism, creative tourists’ behavior and creative

tourism management.
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THL 217: INTERPRETATION OF TOURIST ATTRACTIONS
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Fundamental concepts and principles for interpretation of
tourist attractions, analysis of visitor profile and visitor
experience, setting purposes for interpretation of tourist
attractions, management of resources of tourist attractions
to enhance interpretation and choosing appropriate
interpretation methods.
H.119.218 :ﬂ’]‘i'%lﬂﬂ’]iﬂ'l‘i‘l’i'ﬂdl,‘ﬁﬁl’l 3(3-0-06)
Tnaou
THL 218 : COMMUNITY-BASED TOURISM
MANAGEMENT
Seulafidowinunien : uns. 213
ﬂ"J’]NVTN’]EI?I’rNﬂ"l‘j‘:fﬂﬂq‘jﬂ’]‘iﬁﬂ\‘]Lﬁﬂﬂiﬂﬂ‘q’ﬂ“ﬁu Unumn
Lmem@?ﬁﬁﬁy*ﬂmﬁmusfuﬂﬁ'ﬁf%’mm'ﬁm'ﬁvimLﬁm
NNTRENAAFIHN NITWAHIANEAIN LAZNITHEN
wEetnsgNes unLmYssasdnTUnATasaILTinsdull
msdannannavisadisnlneguen domuazindidanes
ﬂ"l‘i‘:fﬂﬂ"l‘jﬂﬂ‘iﬂ'ﬂﬁLﬁﬂ’ﬂ?’lﬂﬁﬂ“ﬁu ATTUIRNTITUISNTITIN
LLNuﬂq‘iViﬂQLﬁﬂﬁiﬂﬂﬁN%u LHININNN99ANIGNTS
vipaifin ey
Definition of community-based tourism management, the
role and importance of community in tourism management,
awareness raising, potential development and community
network development, the role of local government in the
community-based tourism management, problems and
limitations in community-based tourism management,
process and planning for the community-based tourism
management, guidelines for community-based tourism

management.
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History and development of hotel industry, types of
hotel industry; systems; law; relationship with other
related businesses and organizations; method and
establishment of hotel construction, hotel industry and
environment; hotel industry and IT; future trends in

hotel business.
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Fundamental concepts and principles in hotel
environment and facility planning, hotel environment
and facility planning, future trends in hotel environment
and facility planning, guidelines for hotel environment

and facility planning.
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Basic knowledge about hotel club and fitness, essential
components of hotel club and fitness, hotel club and
fitness management, operational practices in hotel club
and fitness, activity program management for members
and hotel customers, guidelines for hotel club and fitness

management.
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Religions, beliefs and Thai local wisdoms as festivals and
ancient plays of Thailand, Thai dances and music, Thai
literature, Thai food and dessert which are related to

tourism industry.
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Definition, characteristics and evolution of tourist areas;
types and classification of tourist areas in Thailand;
concepts of tourist area development; scope and steps;
roles of public and private sectors.
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Geography of tourism and Thailand’s tourism resources,
Thai society and Thai culture, history of art and
archaeology, Thai sculpture, Thai painting, fine arts and

architecture related to Thailand’s tourism industry.
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Historical cultural natural and man-made tourist
attractions.
H.914.303 : mswudeiﬂﬂﬂms 3(3-0-6)
THL 303 : PASSENGER TRANSPORTATION
Seulafifasinnen : 9.15.213
AIHANNEULAZAITHNA ATy IBINT3INE laeans szuu
msauavlaaansmiaun Y9 UANeBNnAA
gUnseluazm L T TN sanaa Ineas
ngmsneuaznlenenasspiRatiunnsuaslngas
ANFANHAINU N19IANTT UWATNITARIALBINTTUUA

Hlagans

COURSE DESCRIPTION
54
Definition and importance of passenger transportation,
passenger transportation system on land, water and air,
passenger transportation equipment and vehicles, law
and government policies in passenger transportation,
passenger transportation operation, management and
marketing.
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Principles of tour quide, related law and regulations,
operation and techniques in tour guiding.
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Concepts of hotel and tourism marketing, marketing
strategies and marketing mix in hotels and tourism.
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Concepts and the importance of personnel management
in tourism and hotel industry, job design, manpower
planning, recruitment and selection, human resource
development, job evaluation, compensation
management and welfare, labor relations and labor laws
concerning personnel management in tourism and hotel

industry.
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Concepts and definitions of cultural tourism, evolution of
cultural tourism, forms of cultural tourism, relevant
components of cultural tourism, roles of the government

and the management of cultural tourist attractions.
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The importance of tourism development planning,
concepts and procedures of tourism development
planning, policy considerations and the structure of
tourism development planning, components relevant to

tourism development planning, implementing and

monitoring the plan.
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History and development of tour operations, types of
tour, modes of tour program, establishment and
operation; relationship between tour companies and
related laws and regulations, planning and operation of
tours; channels of distribution; relationship between tour
companies and other business concerned; tourist
behavior; problems and obstacles; case studies.
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Introduction to meeting, seminar, incentive, convention
and exhibition, procedure of MICE business planning,

operation and management, marketing and evaluation of

MICE business.
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Accommodation management, work structure, department
organization, personnel administration, policy set-up,

decision- making, problem solving and case studies.
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Development of food and beverage business, forms of
restaurant business, types of restaurants and services,
fundamental knowledge of international standards for food
and beverage, steps in the establishment of restaurant,
staff organization for restaurant management, preparation
and operation of food and beverage service in restaurant,

internal control in restaurant and sales promotion in

restaurant.
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Background, concepts and principles of international
hotel chain management, structures and types of
international hotel chain, host country’s culture and
international hotel chain management, regulations
concerning international hotel chain management,
international hotel chain management strategies in

management, marketing, and finance, trends in

international hotel chain management.

H.919.323 : A19IANTITITHUZNS 3(2-3-4)
AIUNHN
THL323 FRONT OFFICE MANAGEMENT
Soulafifosunan : 1.915.220
TA99aE192DN LA NN TFIMTN MiiTira s URnYeL
ypansinenituunnn gunanlirdasiiardacld nsfin
ANHINTHIUADING LAZATNITANTDIABINNGE
FLUUABNAIADS N1TVINUYT N19VINT199HBUAYNIT
wAleynanIEntin
Front office structure, staff functions and responsibilities,
equipment, computerized room calculation and

reservation system, accounting, reporting and problem

solving.
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Administrative structure, duties and responsibilities of a
housekeeping department; staff, types of room, cleaning,
equipment, linen and laundry, document and report and

miscellaneous.
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Introduction to food and beverage service, types and
methods of service, selection of equipment and facilities,
menu planning, food and beverage cost control, sales

promotion and function service.
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Theory and the practical knowledge of beverage and
bar, types of bar and management, bar and beverage
department, and staffing, world sources of beverage
production, types of beverages and bar equipment.
Beverage purchasing and storing, cocktail mixing,
selecting drinks for the harmony of food, beverage and

bar maintenance.
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THL327 : EVENT PLANNING AND CATERING

SERVICES IN HOTEL INDUSTRY
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Introduction to event and catering services in the hotel

industry, types of events and event planning,

marketing plan for special event and catering service,

steps of catering and event planning, procedures of

project presentation.
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Fundamental concepts and principles of tourism event
operations, components of tourism event operations,
designing tourism events, tourism event operations
procedures, working as a team in tourism event
operations, risk management in tourism event operations
and marketing for tourism event operations.
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English for meeting, incentive, convention, exhibition,
special events and master of ceremony (MC) in MICE

including terms used in MICE.

N.19.401 : 959LTUSTHITITNUAY 3(3-0-6)
aguaIEAmMSUNsYiadiiun
WRZNTTITIUTH

THL 401: PROFESSIONAL ETHICS AND LAW FOR

TOURISM AND HOTEL

Rowlafidasinunay : il ; dmsudnfnuidznan
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Definition and significance of professional ethics, codes
of conducts for service providers, codes of conducts for
business people in tourism and hotel, law for tourism
and hotel, arrival and departure regulations in Kingdom
of Thailand and customs formalities, regulations in

international tourism and hotel.

NN5.402 : mAlWladasRnAdImsy  3(3-0-6)
Asviaafiaauarnislssusy
THL 402 :INFORMATION TECHNOLOGY FOR
TOURISM AND HOTEL
Seulafifasunian : 1.5 213 uas 4.5, 220
porndidassiumfsaduszuumaluladansaune
Amdunavisadfieauarmsleoss  eefUsznavaes
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Vieafieauan1slaeusy senduasamsunisviesiisn
waznnslasuan  Awmesifiaduniaviaaiien g3fe
i nnsafinddmsuniavieniisanaznislesuss
sruumaluladansanmalunisdnnisgnindnsiug
wazwalHinmalulad ansaumaginsunisviasiien
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Fundamental knowledge in information technology
about tourism and hotel, elements of information
technology system, computer network system, basic
technologies of information technology system in
tourism and hotel, software in tourism and hotel
industry, the Internet and tourism, electronics business
in tourism and hotel, information technology system for
customer relations management and trends of

information technology for tourism and hotel.



H.N5.411 wqﬁnssuﬁnvimvﬁm 3(3-0-6)
THL411 : TOURIST BEHAVIOR
= A ' '
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Tourist decision making process, propensity for buying
products and services, seeking information and

alternatives, choice evaluation.

N.N9.413 : naNSTNLAINNISYianfien 3(3-0-6)
HAZNISIANTS
THL413 : TOURISM IMPACT AND MANAGEMENT
Saulafifasimnen : uns. 213
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Tourism and development, concepts and theories on
tourism impacts on the economy, society, culture and
environment, assessment and management of those

impacts and sustainable tourism management.

N.N5.417 : gafan1sinuasnIsa19es 3(2-3-4)
isaasananisdin
THL417 : AIRLINE BUSINESS AND TICKETING
RESERVATION

Raulafifissnunian : u.ns.317
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Introduction to airline business, the relationship between
airline business and other businesses concerned,
importance of airline ticketing and reservation systems,
basic knowledge on airline ticketing through computer
system, problems and threat of airline business and

ticketing reservation.

H.N5.421 : mimuquﬁuvgummi 3(3-0-6)
I
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THL421: FOOD AND BEVERAGE COST CONTROL IN
HOTEL
Naulafidasriunan : 8.919.325
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Fundamental concepts and principles for food and
beverage cost control in hotel, purposes of food and
beverage cost control in hotel, food and beverage cost
control system in hotel, food and beverage cost calculation
in hotel and techniques in controlling food and beverage
cost in hotel.

H.N9.442 :  FUDAANEA 6 (0-0-0)

THL442 COOPERATIVE EDUCATION
Haulafidiaskiiunan : sinAnuiauili 4 ; dmsu
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Students are required to work in a standard hotel and

travel business as a temporary member of staff at least

16 weeks and will be supervised by academic advisor

as well as job supervisor. Grading will be given on

satisfactory (S) and unsatisfactory (U) basis.

N.919.443 : nsAsEdunsianiien 3(3-0-6)
WRZNTSLFIUTH

THL443 : TOURISM AND HOTEL RESEARCH

Saulafifasimnon : u.ns.411

pNENR BN TITEd NN YiBaien sudenAtaee
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The importance of tourism and hotel research, research

methodology, steps and processes in research and

research presentation.

N.N15.449 : FuNHIEIUATSIBTIET 3(3-0-6)
WAZNTSLSIUSTH
THL449: SEMINAR IN TOURISM AND HOTEL
INDUSTRY
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Presentation of current issues in tourism and hotel

industry under the supervision of staff. Students will

produce a written report and an oral presentation

including additional procedures to add interest.

COURSE DESCRIPTION

60



COURSE DESCRIPTION

61



